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TV spot #i -- Cesar Chavez
fudio:

Weaver (voice over): For the farm workers...Cesar Chavez
Video

A tight shot of Cesar standing in iront of rows of
strawberries : -

A S

Audio:”

- Cesar (on camera):; Farm workers are very good peopie. They

work hard to feed ail of us. They're not asking for too much,
just a chance to make iife kLetter for themselves and their
chiidren. Yes on 14 wilil give them that chance. 'Your yes
vote on 14 wilill give Tarm workers the right to vote on
whether or not they want a union. .Thank you.

VES,

‘Videoﬁ

Liter Cesar, cut to titPe:wcard saying Yes on 14.

Ciosing#(audio only): :
Weaver; (voice over titlie card) Yes on 14 simpiy gives
farmworkers the right to vote. Please vote' 'yes on 14,

TV spot #2 --Robert Elake

fudio

Blake: They work...we eat. Let's help them. Farm workers
need dignity, seli-respect, and hope iike all of us. Vote
yes on 14, You'll be helping the farm workers. Cesar Chavez
is one of them.

Video:

1. Long, slow pan across 45U farmworkers staring into camera

fryom a rfield. The camera comes to Blake who sitting on a low
table in the fieid and then zooms into a tight shot of Biake.

fudio;:

Cesar: Farm workers are not asking for very much, only the
rignt to vote and choose for themseives whether or not they
want & union,

Videzo:
2. Cesar standing next to a fieid.

Aadio:
Blake: Vote yes on 14, you'll be doing the right thing...
and that's a promise from me to you,.

Video:
4. Back to Blake with titles super-cd over the image.

.
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¢ KHITV, confirmed that the station did not request infor-
. &7, mation from the No on 14 Committee but said there was
{ . o reason to, Eince it vescarched both sides of the guestion
in other ways, including -interviews with fapmeworkers
and growers. ‘ : :

£

KH):

e The comm tlee organized to fight Prop. 14,7the pro-
% posed Califorii v farm difor law, has withdrawn ig "o on
A L commeteials fromi 1TV Channel 9 inta gispute
7 over the stalion’s forthcoming cditorial in favor of the
‘geasure, 3 § 4
. ‘handling the sialewide methia campaign for the:No on 14
il ¢ Committee, 111 Wednesday he pulled the ads Because he
e 277 thinks the KILI-TV editorial was irresponsibly researched.

“dorse Prop. 74 but that it did not contact the.organiecd j
-, -opposition belore reaching that decision. Hep ik 3

Monday' but /KHI-TV released its position i atvance.

‘and the manner in which 1t was prepaved afidsiad he -

.would nat "be intimidated by the threat of lﬁ'e‘_con}mcr- !
 cial 10ss to drop the editerial =~ = R

‘he didn't think Rosner would have reacted the same Way
" if the editorial had recommended voting againgt the Lallot 4.
.measure. Lig s s el o

TVe—ncarly $23000.- Schaen said—will be spent else-.
‘ where in the Los Angeles area, Rosnersaid. © ¢ i

© ¥ BY LI MARGULIES

. Timas SLofl Writer |

e

\.,; ri
-
e
3,
b 1
L
e

Jim Rosner, prcs'lden-t-"nf Dolphin Advel;lising.;-.thich is

Rosner said his gripe was not that KHJ dectded 1o on- |

Lionel Schaon, viee. president and general manager of

The editorial is not scheduled to be bmégi'gast until

The station exccutive. firmly hacked up. thé ediforial-

" Gehaen took issue with Rosner's contention lha'g;hé wagef- 1onh vliey
upset mergly at Ki [J-TV's reséarch methodology, sasmg F - ..

The advertising money, that would ha:ve': gone to Km :

. Schaen said that as with ull'ilsj'-ediloﬁals."KI-iIr:T}I:‘wei-,
comes ‘ang solicits veplies to its Prop, 14 stand -k
sponsible partics, &5 L e e kbt 2]

‘Prop. 14, gponsored by Cesar, Chayez's. Unit 1 Farm {
Workers of America, would reendet; with some pro-unjon
changes, the state's law ‘providing for secret-hallot elec-
tions to determine whether farm workers want to be rep-
resented by a union. v s !
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"Yes on 14" Division Directors Meeting

October 14, 1976

USC, Newman Center, LA

Participants: Marshall Ganz, Jim Drake, Chris Hartmire, Fred Ross, Sr.,
Larry Tramutt, Arturo Rodriquez, Sue Sachen, Marc Coleman,
Mark Pitt, John Proctor, Scott Washburn, Bob Lawson,

: David Dyson, Jessica Govea, Dave Kaehler,

Beth Goldberg

Purpose of the meeting was to examine where we stand at this point in the campaign
and to plan the remainder of the campaign. Areas which were discussed included
media, GOTV and action program activities such as billboarding, sniping ;and freeway
signs.

I. MEDIA

Feedback from the Streets re: Yes on 14 Ads

Although our ads have only been running for two days, with a very limited number of
spots, the impact is already apparent on the street. Our people are getting very
pesitive feedback, particularly favorable reaction th the Brown spot. Although
property rights still remains the issue on 14, the Brown, Pines and Frietes ads
will deal with this issue and our street rap in bumper stickering and leafletting
will continue to attack their $ and the BIG LIE. This two-pronged approach should
begin to erode their soft support on No.

Media Plan

We will continue to run the Brown TV spot, with a possibility of another Brown
spot being done later. At this polnt, we do not plan on using anyone else for
TV spots. The Pines and Frietes radio spots will continue to run for a while
longer, then new radio spots made by Bradley, Dellums, Cranston and Cesar will
begin.

The question of over-exposure of Brown was raised and it was Marshall's feeling
that the ad will not becoming boring as the average "Joe Blow" needs to see an

ad several times before he really "sees" the ad and understands what is it all

about.

Pattfally as a result of the latest Field Poll, we have decided to increase the
amount of money which we will be spending on media. (See Field Poll results below.)

Monitoring System

It is necessary that a monitoring system be set up as soon as possible in the
Divisions for the following reasons:

- to check placement of the ads

- to make sure that the ads are being run correctly. We have already had several
problems with a No ad being run instead of a Yes or rhe ad not being allowed to
run its full lenghh. Essentially, the monitoring system would utilize supporters
and volunteers who would be willing to watch the ads on TV and reporting any
changes, mistakes, etc, to a monitoring coordinator.
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Division Directors Meeting
October 14

Page 2

Field Poll

Following are the results from the two Field Polls and our 2nd poll:

Field Poll - 9/18 - 9/25 Yes on 14 Poll - 10/3 - 10/5 Field Poll - 10/7 - 10/8
Aware -- 467 Aware -- 48% Aware -- 77%

Farm Workers -- 51% Farm Workers -- 30% Farm Workers -- 31%
Groewrs -~ 42% Growers -- 30% Growers -~ 53%
Undecided -~ 7% Undecided -- 40% Undecided -- 16%

With regard to the resulss of the Second Field Poll, it is impossible for public
opinion to shift as rapidly as Fields' indicates it hasg -- increase in grower
support of 23% in two days (10/5 - 10/7). Keene Larson was also reported to have
had advnace knowledge of the poll.

Opposition's Media

The opposition is still staying with the private property issue, however, they have
also begun to use other issues in their TV and radio ads -- Zenovich ad saying that
"Proposition 14 is unnecessary" and Sen. Way ad saying that Prop. 14 provides ''blank
check financing."

Indicat hat they are beginning to feel the heat include their filing a suit
against us claiming libel (the Garin suit). The issue of child labor, which is
central to the Garin suit, should be kept alive as the growers cannot win on this
issue. 1In addition, the No forces have accused Marshall of threatening grower
contributors (Priollo statement) and have issued a statement saying that Van de Kamp
has ne authority to investigate the No ads. There are also some indications that the
opposition's supporters are becoming more aggressive in their opposition, e.g.,

Yes bumper stickers being ripped off cars.

IT. ACTION PROGRAM

There are two types of work which need to be done in the remaining days of the
campaign:

1. Persuasion -- persuading those who are confused to vote "Yes on 14." Factors
which will assist in persuading people include: a) union mailings, b) media,
¢) billboarding, and d) bumper stickers. Will reach people in the middle
and swing areas - Suburban Bay area, Orange County, etc.

2, Motivation -- motivating our supporters tn help in the final days of the
campaign and to get out and vote, GOTV related activities ineclude a) phoning,
b) mini rallies at colleges, ¢) sound trucks, d) billboarding - all of which
will motivate people to get out and vote, Motivating type work will reach
those voters in the Chicano, Black, college and liberal areas,

Report by Jim Drake on GOTV

Jim gave a report on proposed activities related to GOTV. He skimmed over each area
and all pointe were discussed in further detail during the planning of the program,
(See Report distributed at meeting for points discussed.)
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Division Directors Meeting
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Page 3

After Jim outlined the possibilities for a GOIV, Chris Hartmire discussed the
Billboarding operation.

Billboarding

Idea behind billboarding is to make it a phenomenom in the cities. It requires
units of 7-10 people who line up on the side of the street (intersections, near
entrances to freeways, etc) that the heaviest traffic is flowing on, with the
people standing 15-20 feet apart. The two most important factors in a successful
billboarding operation are:

1. Organized System of Discipline and Training
2, Good Targetting

1. Organized System of Discipline and training is essential and needs to occur
on a daily basis. During Prop. 22, the training, role piiying, feedback, etc.
happened during their daily afternoon meeting. The importance of this discipline

cannot be underestimated, therefore, the Division Directors should take responsibility

for running these meetings.

2., Good Targetting is the second factor which can make the difference between a
good billboarding operation and a bad one. The City and County put out traffic
books which can be used to figure out the busiest intersections and streets.

In addition to using these books, the Billboard Coordinator can also use personal
knowledge of staff and supporters to target for billboarding. In addition to doing
billboarding in high volume areas, there may be lower volume areas where bill-
boarding should also occur, e.g., strong support areas where we need to motivate.
Locations should be changed so that billboarding does not become commonplace for
those people who travel the area regularly.

Schedule: This is a tentative schedule which is subject to change by the State
Billboard Coordinator.

5:30 AM -- Coffee, Rolls, Short Meeting at Central Location

6:30 AM -- 10:00 AM -- Billboarding

10:00 AM - 1:30 PM -- Rest, Eat, Meeting (meeting will include feedback from streets
training, role playing, etc.)

2:30 PM - 6:30 PM (or dark) -- Billboarding

7:30 PM - 9:00 PM -- Rest, eat, Meeting/Rally

PR events using Cesar, politicians, celebrities, etc., will be scheduled during the
billboarding.

Each Division should have a Billboarding Coordinator who is responsible for
targetting, coordinating the actual billboarding, materials for billboarding,
etc. There will also be equivalents of ADC's who will be responsible for eeveral
crews of 10 per crew. Each crew of ten should have 1 crew leader and a crew
should not be made up completely of farm workers.

Sniping

Sniping will occur between October 27 and October 30. A Special Sniping Task Force
should be given responsibility for targeting sniping locations, coordinating the
sniping operation, etc. There are 25,000 snipe sheets being printed and they will
be distributed to the areas shortly.

>
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Freeway Signs .

860 freeway signs are being printed and should be distributed to the Division
offices by this weekend. A Special Freeway Sign Task Force should be assigned
to locate locations for the signs, get permission to put the signs up, putting
up the signs, etc. This should be done immediately as all freeway signs should
be up no later than October 29.

Get Qut the Vote Plan

Priorities for GOTV are:

1. People whom we registered
2. Chicano & Black Comménities
3. Colleges

GOTV will occur in the following ways:

1. Phone GOTV of those people we registered

2. Sound Trucks/Street Walking -- Chicano and Black Communities
3. Mini Rallies at Colleges

4, Media GOTV

1. Phone GOTV

Arrangements are being worked out with the Carter people whereby we can use their
phones for our GOTV efforts and not have to mentioneCarter, Tunney, etc. in our
rap. Jim will be contacting you regarding any arrangements that are made.

It is estimated that 50-60% of the people we registered listed their phone numbers,
therefore, we should have phone numbers for approximately 150,000 people. Ideally,
the Phone GOTV effort should occur during the last 5 days (October 29 - November 2). In
the first four days each Division should be able to contact 10,000 or more registered
voters...50 phoners/8 calls per hour/7 hours per day -- 2,800 calls per day x & days.
On the last day, November 2, each Division will need 200 phoners to rephone the
10,000 people who were called in the preceding 4 days. Division GOTV Coordinators
should begin lining up volunteers, with help from the Office Volunteer Coordinator
and the Street Organizers for phoning on November 2. If enough volunteers are lined
up for the 2nd, then the Divisions should start lining up volunteers for the
preceeding 4 days. Phoning is best during the late afternoon and ewening hours,

A rap should be worked out for the lst and 2nd calls and all volunteer phoners should
be trained before they begin calla.

2. Sound Trucks/Street Walking

This method of motivating people to vote will be of most value in the Black and .
Chicano communities. Sound trucks will be used to travel around in these communities i
urging people to get out and vote, we will have musicians on the trucks, signs, etc.
all of this activity will be aimed at getting people excited about voting and pushing
them out to vote. Street walking could also occur in these same areas, and would
simply mean alot of people walking the streets with bullhorns, etc. urging.g people .
to vote -- would involve alot of activity and people. We will not use door hangers ;
during any part of our get out the vote, unless someone else does the walking for us,.
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Division Directors Meeting
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Street walking and the sound trucks should be used all day on November 2, especially

during the late afternoon and evgningwhen there are alot of people on or near the
streets,

3. Mini Rallies at Colleges

Purpose of the mini rallies at the colleges is to get people mxcited about voting for
Prop. 14 and also to mobilize students to help with our GOTV efforts. The mini
rallies will occur on Thursday, October 29 and Friday, October 30 and Monday,
November 1, at different targeted colleges. During these three days, each Division
should have a mini rally at each of their targeted schools. On November 2, Election
Day, the Divisions should try to have people at all the targeted colleges in

their area in a last minute get out the vote effort., As billboarding on election
day will end around 10 AM, the farm workers could be plugged into these Election

Day college rallies. A Special College Task Force or person assigned to coordinate
these rallies should begin to prepare:for these rallies. It is anticipated that

it will take 20 people to pull off a mini college rally, most of whom will have to
be volunteers so that it is not necessary to pull off staff from the billboarding.
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MEMO October 19, 1976

TO: SOR, ELA, WLA, CLA,SLA, Division Directors and Billboard
Coordinators

FROM: Marc Coleman
State Transportation

Re: Emergency Breakdowns in billboard campaign

The garage will try to deal with emergency breakdowns as they
occur in the wee hours of the morning. Mechanics will be dispatched
by Vicky Estrella when you call her at (213) 257-1094 from 5 a.m.
on, We will try to get the billboarders to the location as soon
as possible and then pull the car in for repair during breaktine,

Please check for spare tires as soon as possible and we will
get you spares, Not having a spare tire can cause an incredible
waste of time and every minute, from now on, is obviously golden,

The regular maintance schedule will continue, as far as pos-'
sible.



