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Ben Yellen, M .. D. 
128 ~duth 8th st. 

Brawley, C1:1lif:, 

November 4, 1961 

Dear Fellow Citizen, 
On October 28, 1961, I sent out and distributed 

15 00 NEWSLETTERS entitled "WHY NOT TO ADVERTISE IN THR BRAV'ILEY NEWS''., 

I notice in the Nove.mb er 3,1961 issue of the 
Brawley News that there are 2 large advertisements for which you donat
ed money. 

One of these ads is for the United Fund and the 
other is for the Imperial Vulley College Football game. 

I am enclosing several copies of my NEWSLETTER 
en ti tlod "Vv'HY NOT TO ADVERTISE IN THE BRAWLEY NEVJS'' so that you can 
understand the significance of advertising in the Brawley News when 
you are led to believe that you are civic minded 3nd doing a charitable 
deed. 

. Those of you who donated to the United Fund ad, 
must .realize that ~f you had given this money to the United Fund, you 
would have done the. Fund sonie good. This way, the B!"awley News pockets 
the moneY) AND YOU Db NOT KNOW lF r,rHEY GA VE ~NY OF THE MONEY TO THE 
UNITED FUND! MANY OF YOU .ARE UNDER THE IMPRESSION TH.iiT THE MONEY V1fo$ 
H.c1NDED OVER TO THE tJNITED FUND. 

Now those of you who donated for the Imperial 
Valley C0lloge Football ad, also must reulize that if anyone reads the 
sport pages of the Brawley News, he will know that the football game 
is going to be played. The students publicize the game by word of 
mouth& But the important thing is whether the Brawley News gives any 
of the money over to the football fund. 

You oust realize that there are lot of promoters 
who would like to use the name of a church, college, school or hospital, 
and collect funds and keep then. They all have different methods such 
as dances, feeding meals, advertising in books, r:1atch stick advertising 
and various other ways. But charitable institutions and public inst
titutions are wise to all these promotion schemes. They will not 
pemi t the use of their narae unless they get their part •'Jf the collect
ions. 

Big oi ties like Los .. ~ngeles, have a Commission to 
control promotions of this sort so that the charitable institution 
gets its proper share of the receiptso 

Watch when a big city newspaper runs a canpaign 
for some charitable organization or cause. You will see that they 
tell all about it in their news colW!1ns. They even print lists of 
donors an:i the anounts of noney donated. THIS IS ALL DONE FREE. THE 
BIG CITY NEWSP11PER OO]S NOT i-!SK THE READERS TO DONATE MONEY FOR AN 
AD SO THAT THE NEWSPAPER CJN KEEP THE .nDVERTISllMENT HONEYo 

Until the Blrawley News Bakes a public statement 
as to what percentage of the collected money, it is going to give 
to the charity or institution, I advise you not t ·, donate your money 
for advertisenents. GIVE YOUR MONEY TO THE CIURITY OR INSTITUTION 
/,ND THEN YOU WILL BE HELPING THEM• 

Yo Llrs t ru.ly, 
~-~ 

Ben Yel.ten, M.D. 
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